
Programs of Study 257

Credit Hours
Business Hours (satisfies requirements for General Business major)
Business Electives 18

TOTAL Business Hours 48
Non-business Electives 33

TOTAL DEGREE HOURS 122

The applicable requirements for each Cox major are those in effect during the
academic year in which the student is officially admitted to the Cox B.B.A. Program.
The Cox School offers the following majors:

Major in General Business
To earn the Bachelor of Business Administration degree with a major in General

Business, students must comply with the core B.B.A. degree requirements and
satisfy the following additional requirements:

Credit Hours
Business Electives (any combination of Cox departments) 18

Major in Accounting
To earn the Bachelor of Business Administration degree with a major in Account-

ing, students must comply with the core B.B.A. degree requirements, as well as
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Major in Finance
To earn the Bachelor of Business Administration degree with a major in Finance,

students must comply with the core B.B.A. degree requirements and satisfy the
following additional requirements:

Twelve credit hours in Finance, beyond the three-hour core requirement of FINA



Programs of Study 259

CCJN 2312 Reporting I
CCJN 2313 Reporting II
ACCT 3321 Financial and Business Reporting
ACCT 3353 Financial Statement Analysis Reporting
CCJN 4380 Objectivity and Bias in the News

And 6 hours of Elective Courses from the following:
FINA 4320 Development of the American Private Enterprise System
FINA 3330 Money and Capital Markets
FINA 4326 Investment Analysis and Portfolio Management
BA 4101 Executive Speaker Series
BA 5325 Internship in Financial Reporting I
BA 5326 Internship in Financial Reporting II

Major in Information Systems
To earn the Bachelor of Business Administration degree with a major in Informa-

tion Systems, students must comply with the core B.B.A. degree requirements, as
well as satisfy the following requirements:

**Eighteen credit hours in Information Systems courses beyond the current nine-
hour core requirement (ITOM 2305 or STAT 2301 or STAT 2331, ITOM 3306, and
ITOM 2308), to be composed of:

Credit Hours
ITOM Core:** 9

ITOM 3307 Database Management
ITOM 3354 Business Programming (Java)
ITOM 4305 Systems Analysis and Design

In addition, students will complete one of the following two tracks, based on their
interests:

The IT Track is for students with a primary interest in the Management of IT, and
consists of the following courses:

ITOM 4307 Business Modeling with Spreadsheets
ITOM 4355 Systems Integration (Visual Studio.Net) 9
ITOM 4306 Business Process Management

The AIS Track is for students with interests in both accounting and information
systems, who would take four additional courses as follows:

ACCT 3311 Intermediate Accounting I 12
ACCT 3312 Intermediate Accounting II

Two of the following four courses:

ACCT 4307 Business Modeling with Spreadsheets
ACCT 4311 Cost Accounting I
ACCT 4315 Federal Income Tax
ACCT 5314 Accounting Systems/Audit Concepts

Major in Marketing
To earn the Bachelor of Business Administration degree with a major in Market-

ing, students must comply with the core B.B.A. degree requirements and satisfy the
following additional requirements:

Twelve credit hours in Marketing, beyond the three-hour core requirement of
MKTG 3340, to be composed of the following:
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Credit Hours
1. Six-hour Marketing core:* 6

MKTG 3342 Marketing Research
MKTG 5341 Marketing Management

2. Six Marketing elective hours selected from the following: 6
MKTG 3343 Consumer Behavior
MKTG 3344 Integrated Communication Advertising Management
MKTG 3345 Sales and Distribution Management
MKTG 3346 Retailing
MKTG 3348 International Marketing
MKTG 3349 Product and Brand Management
MKTG 4341 Marketing Implementation and Control
MKTG 4345 Sports Marketing
MKTG 5345 Honors Marketing Practicum

3. Six business elective hours 6

Major in Management
To earn the Bachelor of Business Administration degree with a major in Manage-
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FINA 4327 Speculative Markets
FINA 4328 Management of Financial Institutions
FINA 4329 International Finance
FINA 5331 Advanced Concepts in Financial Management
FINA 5332 Practicum in Portfolio Management
INS 3360 Principles of Risk and Insurance

Concurrent Degrees
B.B.A. students may simultaneously complete a second baccalaureate degree in a

major outside of business. Students interested in a double major should contact the
Undergraduate Office in the Cox School in 252 Maguire Building and the appropriate
representative of the Dean of the School in which the second degree will be earned.

Minor in Business Administration
Undergraduates with majors outside the Cox School may complete a minor in

business administration.
Admission requirements

See “Admission of SMU Students to the B.B.A. Program as a Major or Minor”
under Admission in the Cox section of this catalog.

Course requirements
Matriculated students must complete all hours toward the business minor in
residence. Transfer students must complete 18 hours in business at SMU.
The following six courses (18 hours) are required for the minor in business:

ACCT 2311 Fundamentals of Accounting I
ACCT 2312 Fundamentals of Accounting II
FINA 3320 Financial Management
ITOM 3306 Operations Management
MKTG 3340 Fundamentals of Marketing
MNO 3370 Management of Organizations

Grading
Regular grading standards will be used. None of the 18 hours may be completed
Pass/Fail for a minor in business. A minimum 2.00 G.P.A. on all business courses
attempted is required for satisfactory completion of the minor in business.

Minors
B.B.A. students are encouraged to complete a minor in other schools on

campus, including Dedman College, Meadows School of the Arts, and the School of
Engineering.

Directed Studies
Business students may pursue independent studies, a research-based project, in a

specified department under the sponsorship of a full-time Cox faculty member. This
project may involve further study by the student in some aspect not covered in
regularly scheduled business courses. B.B.A. students must first complete the basic
required course in the field of study.

Business elective or free elective credit will be granted to a maximum of six hours
(no more than three hours in one term) and cannot be used to fulfill major require-
ments. Regular grades or grades of Pass/Fail may be granted without consideration
for the 54-, 57-, or 60-hour regulation for business classes to be allowed on a Pass/Fail
basis. Independent studies will be exempted from the 54-, 57-, or 60-business-hour
limit. Students on academic probation may not register for independent studies.

Internships
Business students can take up to three hours of internship credit for work expe-

rience. The credit cannot be used towards the BBA major or minor requirements.
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4300. Special Topics in International Accounting. Offered through SMU International Pro-
grams. Junior standing required.

4306. (ITOM 4306) Business Process Management (Spring Only). The application and man-
agement of information technology in business organizations. Application areas include
systems to enable business processing, electronic data interchange, decision support systems,
and expert systems. Management issues include designing and managing technology architec-
tures, organizing and distributing information technology resources, make-vs.-buy, bench-
marking, and measuring performance of information resources, and project management.

4307. (ITOM 4307) Business Modeling with Spreadsheets. Study of uses and limitations of
microcomputers in the financial planning and control process of the firm. Analyzes cases and
problem situations using microcomputer software. Emphasis on financial analysis, budgeting,
forecasting, capital expenditure analysis. Primarily lecture/discussion with some use of case
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4315. European Union (EU) Seminar. Offered through SMU International Programs and
available spring only for full-year students. Prerequisite: Junior standing.

5180, 5280, 5380, 5381. Independent Studies in Business Administration.

3 hours each:
5325. Business Reporting.

5326. Internships. Prerequisites: Senior standing, departmental approval.

Business Leadership Institute (BLI)
1110. Special Topics in Business Administration: B.B.A. Scholars Seminar (One credit hour,
Pass/Fail grading option). Provides an introduction to various business topics including an
overview of business disciplines and careers in business. Restricted to B.B.A. Scholars in fall
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4326. Investment Analysis and Portfolio Management. Evaluation of the interactive effects
of economic, industry, company, and market considerations on the risk and return of individual
assets. Analysis of the interrelationships of risky assets when combined in portfolios; asset
pricing theory and implications. Prerequisite: FINA 3320. Students may not receive credit for
this course and ECO 4378.

4327. Speculative Markets (Spring Only). Introduction to analysis of speculative securities
such as options and futures. Evaluates underlying theories explaining speculative markets in
which such securities are traded. Discusses strategies such as hedging and arbitrage. Prereq-
uisite: FINA 4326.

4328. Management of Financial Institutions (Spring Only). Management of assets, liabilities,
and capital accounts of financial institutions in general and commercial banks in particular.
Emphasis on an understanding of the interrelationship among profitability, liquidity, and capital
adequacy. Uses simulations and/or cases to illustrate the concepts. Prerequisite: FINA 3330.

4329. International Finance. Analyzes the effects on financial transactions of dealing in
foreign markets. Considers international financial markets and such issues as interest rate
differences between countries and spot and forward transactions in foreign currencies. Major
emphasis is given to the impact of international operations for the corporate financial manager.
Prerequisite: FINA 3320.

5325, 5326. Independent Studies in Finance.

5331. Advanced Concepts in Financial Management (Fall Only). Selected advanced topics in
corporate finance such as cost of capital, efficient markets, acquisitions, cash management,
and applications of options concepts. Combined lecture-case format. Prerequisite: FINA 4325
or permission of instructor.
5132/5232/5332. Practicum in Portfolio Management (Honors Section, One Hour Fall and
Two Hour Spring). Offers practical experience in investments by managing the Ann Rife Cox
Investment Fund. Economic and industry analysis and the determination of their effect on
investment decisions. Money and capital market forecasts; selection of individual securities;
development of a portfolio strategy. Prerequisites: Application process required. FINA 4326
and minimum 3.50 G.P.A. are highly recommended.

Information Systems (ITOM)
Professor Amit Basu, Department Chair

Professors: Bezalel Gavish, Richard O. Mason, Marion G. Sobol; Associate Professor: John
H. Semple; Assistant Professors: Chester G. Chambers, Joakim Kalvenes, Neil J. Keon,
Ulrike Schultze, Eli V. Snir; Lecturers: Ellen Allen, Michael Babb, James C. Collins.

See requirements to major in ITOM in the “Programs of Study” section.
B.B.A. degree-seeking students should take ITOM 2305 (or STAT 2301 or STAT

2331) and 2308 during their sophomore year.

2305. Managerial Statistics. Introductory course consisting of probability and descriptive
statistics, regression analysis, decision making under uncertainty, and use of data in decision
making. (STAT 2301 and STAT 2331 are alternates for this course.) Prerequisites: Calculus,
ECO 1311 and 1312, and the GEC Information Technology requirement.

2308. Information Systems for Management. Covers the business use of information tech-
nologies (IT). Databases, networks, and software applications are studied as business resources,
and the social and ethical influences of IT on individuals, firms, and society are examined.
Coursework includes problem solving with information technology and case assignments
involving information systems. Prerequisite: ITOM 2305 or STAT 2301 or STAT 2331. Will
satisfy IT requirement for business majors.

3306. Operations Management. An introduction to the models and concepts used for problem
solving in operations management. Topics include inventory management, production planning
and scheduling, linear programming, decision analysis, simulation, and forecasting. Course-
work includes problem solving and case assignments involving operations management.
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Prerequisites: Calculus, ECO 1311 and 1312, ACCT 2311, and student chooses one of the
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3371. Human Resources. Seeks to increase understanding of theories of effective human
resources utilization; to acquaint students with procedures and practices for recruitment,
hiring, training, and development; to acquaint students with organizational and individual
factors associated with effective human resource utilization. Prerequisite: MNO 3370.

4371. Leadership and Culture. The course is designed to enhance effectiveness and success as
an outstanding leader. Important theories of motivation, leadership, interpersonal relation-
ships, teamwork, and organizational culture are studied and applied to making leadership
decisions. Prerequisite: MNO 3370

4378. Independent Studies in Management. Research in this area will consider contemporary
issues – theoretical, ethical, methodological, social, etc. — that are currently of interest to
management. Prerequisite: MNO 3370 and permission of full-time faculty.

Marketing (MKTG)
Professor Daniel J. Howard, Department Chair

Professors: Thomas E. Barry, William R. Dillon, Roger A. Kerin; Associate Professors:
Amna Kirmani, Raj Sethuraman, Tasadduq Shervani; Assistant Professors: Richard A. Briesch,
Edward J. Fox, Priyali Rajagopal, Suzanne B. Shu; Lecturers: Charles A. Besio, Judith H.
Foxman, James T. Kindley.

See requirements to major in Marketing in “Programs of Study” section.
3300. Special Topics in International Marketing. Offered through SMU International Pro-
grams. Prerequisite: Junior standing.

3340. Fundamentals of Marketing. Examines three major areas: The nature of marketing
decisions, the environment in which these decisions are made, and the relationship of these
decisions to the firm, business, and society. Prerequisites: Calculus; ECO 1311, 1312; ACCT
2311; and ITOM 2305 or STAT 2301.

3342. Marketing Research. Nature and role of information in the decision-making process;
identification and discussion of the elements and relationships that constitute the research
process; planning and conducting a research project; the role and nature of a marketing
information system. Prerequisites: MKTG 3340 and either ITOM 2305 or STAT 2301.

3343. Consumer Behavior. 



268 Cox School of Business

ment restrictions. Studies the fundamentals of pricing the product and the formulation of price
policies, including their legal aspects. Prerequisite: MKTG 3340.

4341. Marketing Implementation and Control. Uses the case analysis method to examine
strategy, tactics, and decision making regarding the implementation and control of marketing
problems. Prerequisite: MKTG 3340.

4345. Sports Marketing. An exploration of sports marketing from two perspectives: the
marketing of sports and marketing through sports. Focuses on key issues including fan
segmentation, branding, licensing, and sponsorship. Prerequisite: MKTG 3340.

5341. Marketing Management (Spring Only). The objectives are to (1) provide the student with
a fundamental understanding of the marketing strategy planning process within the firm and
(2) develop the abilities to cope with marketing management problems encountered by senior
marketing managers, general management executives, and marketing consultants. Viewed as
the capstone course for marketing majors. Heavy emphasis is placed on case analysis and class
projects. Prerequisites: Senior standing and MKTG 3342.

5342, 5343. Independent Studies in Marketing.

5345. Honors Marketing Practicum (Spring). Gives students an opportunity to apply market-
ing concepts and theories learned in the classroom to a real-life business situation. Groups will
be responsible for researching, designing and presenting a comprehensive integrated market-
ing promotions plan to a Dallas business. Prerequisite: By application.

Real Estate, Law, and Risk Management (RE)
Professor William B. Brueggeman, Department Chair

Associate Professor: Robert Puelz; Lecturers: Barbara W. Kincaid, Catherine Weber.

See requirements to major in Real Estate Finance in the “Programs of Study”
section.
3381. Real Estate Fundamentals. An introduction to all phases of real estate and the founda-
tion for other courses in real estate. Prerequisite: ACCT 2312 and FINA 3320.

4338. Real Estate Law (Spring Only). A survey of real estate law with particular attention given
to real estate transactions, financing, syndication, and land use regulation. Prerequisites: LT
3335 and RE 3381.

4381. Real Estate Finance (Spring Only). Development of technical competence necessary to
structure real estate transactions. Computation of periodic payments, amortization schedules,
and true borrowing costs. Examination of the secondary mortgage market. Application of
techniques for structuring real estate transactions (e.g., sale-leaseback, joint ventures, syndi-
cations, etc.). Prerequisites: RE 3381 and FINA 3320.

4382. Real Estate Markets and Valuation (Fall Only). The principles and techniques of
estimating the value of residential and income-producing properties. Also considers the
economic base, structure, and distribution of land use in urban areas. Prerequisites: RE 3381
and FINA 3320.

5193, 5293, 5393. Independent Studies in Real Estate. Number of credit hours per course may
range from one to three hours. Prerequisite: Permission of instructor.

Law Area (LT)
3335. Introduction to Legal Environment and Ethics. An environmental course that empha-
sizes the nature, formation, and application of law with a macro view. Public law and regulation
of business is emphasized. Prerequisites: 
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insurance in handling risk. Examines many different topics, from insurance markets to per-
sonal insurance contracts to legal principles that reinforce insurance contracts. Concludes with
a discussion of employee benefit plans and social insurance. Prerequisite: ACCT 2311.

Strategy and Entrepreneurship (STRA)
Professor Gordon Walker, Department Chair

Associate Professors: David Croson, David T. Lei, Robin L. Pinkley; Assistant Professors:
Steven R. Postrel; Senior Lecturer: Gary T Moskowitz, Lecturer: Evan L. Lukasik.
3373. Negotiations. Studies theories and processes of negotiation as it is practiced in a variety
of settings. Focuses on understanding the strategy or conflict resolution in the context of
competitive situations. Emphasizes simulations, role playing, and cases. Prerequisite: MNO
3370.

5370. Strategic Management in a Global Economy. Analyzes the processes of building
competitive advantage and strategy execution in single and multi-business firms with empha-
sis on industry evolution, the boundaries of the firm, and global competition. Prerequisites:
ACCT 2311 and 2312, EMIS 5370, ITOM 2305, or STAT 2301 or STAT 2331, ITOM 2308,
FINA 3320, MKTG 3340, MNO 3370, ITOM 3306.

5371. Advanced Strategic Management (Spring Only). Seeks to extend the theories and
practices introduced in STRA 5370 and to broaden the understanding of strategic problems
found in modern corporations. Topics may vary. Prerequisite: STRA 5370.

5378/79. Independent Studies in Strategy. Projects will focus on contemporary issues in
strategy research. Prerequisite: STRA 5370 and permission of full-time faculty.

The Caruth Institute (CISB)
(An Entrepreneurship Center)

Jerry White, Director

5397. Entrepreneurship I (Starting a Business). 



MEADOWS SCHOOL OF THE ARTS
GENERAL INFORMATION

The distinctive education offered by the Meadows School of the Arts comes from
our belief in a rich mixture of tradition, innovation, and care for the human spirit.
The Meadows School exists to provide an education that centers on the study,
creation, and analysis of the communication, performing, and visual arts at the
undergraduate and graduate levels within a liberal arts environment.

The Meadows School seeks to embed the arts, with their insights into human
values and imagination, in the thought processes of those we educate. We work to
develop in people the ability to maintain the arts and communication professions at
a high level of skill and critical imagination, whether as audiences, performers,
practitioners, or scholars. We promote the sheer enjoyment of provocative, feisty,
and finely crafted expression, and we cultivate a respect for the legacy by which
peoples before us have crystallized their experiences. We develop analytical abilities
and a critical consciousness of the power of images in our lives. Meadows feels
strongly the duty to illuminate and to be a center of standards, ideals, diversity, and
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such modern sculptors as Rodin, Maillol, Lipschitz, Henry Moore, Marini, Giacom-
etti, Noguchi, David Smith, and Claes Oldenburg.

The Umphrey Lee Center serves as home to several of the communication arts
areas. A new journalism complex, including a television studio, computer labs, and
editing suites, opened in 2002.

The four-story Jake and Nancy Hamon Arts Library is adjacent to the Owen Arts
Center and houses all arts library collections, a slide library, an audio/visual center,
and the Center for Instructional Technology in the Arts. The G. William Jones Film
and Video Collection, a part of the library’s holdings, is housed in the Greer Garson
Theatre’s 3,800-square-foot refrigerated storage vault, with screening rooms also in
the building.

MEADOWS SCHOOL OF THE ARTS
AND THE LIBERAL ARTS EDUCATION

All first-year undergraduates spend at least one year in Dedman College before
transferring officially to Meadows. Students are assigned an academic adviser in
Dedman College based on their intended majors. Arts and communications students
have advisers who specialize in those disciplines. In the first year, students combine
liberal arts courses with the introductory course requirements of their intended
major. After transferring into Meadows, normally in the sophomore year, students
continue to combine courses in the major with general education requirements.
Meadows considers the General Education Curriculum to be an important part of the
education of its students.

Meadows Divisions
Meadows consists of 10 undergraduate and graduate divisions. Each is outlined

in detail in individual sections of this publication. They are as follows:

Temerlin Advertising Institute for Education and Research
Art
Art History
Arts Administration
Cinema-Television
Corporate Communications and Public Affairs
Dance
Journalism
Music
Theatre

Programs of Study
Bachelor of Arts

Advertising
Art History
Cinema-Television
Corporate Communications and Public Affairs
Electronic Media
Journalism
Music
Specialized Studies in the Arts

Bachelor of Fine Arts
Art
Art History
Dance
Theatre
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Bachelor of Music
Music Education (includes Texas teacher certification)
Music Performance
Music Composition
Music Therapy (includes registration by the National Association for Music

Therapy)
Piano Pedagogy

Academic Minors
University students may complete a minor in various divisions within Meadows

School of the Arts. The minor will be noted on the student’s permanent record for
employment and academic purposes. The interested student should contact the
undergraduate records office regarding a specific minor. The minors are as follows:

Advertising
Art
Art History
Arts Administration
Corporate Communications and Public Affairs
Dance
Television & Media
Cinema Studies
Journalism
Music
Photography
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AUDITIONS AND OTHER SPECIAL ADMISSIONS CRITERIA
Various divisions in Meadows School of the Arts have special admissions criteria,

such as auditions, portfolio reviews, and specified course work. Admissions criteria
pertinent to each instructional unit are stated in the section of this publication
devoted to that unit.

ADMISSION PROCEDURES
Prospective students interested in undergraduate degrees in Meadows School of

the Arts apply for undergraduate admission to SMU as first-year students or transfer
students through the SMU Office of Enrollment Services, PO Box 750296, Dallas
TX 75275-0296. The application deadline for first-year students entering for the fall
term is November 1 for early action, January 15 for regular decision and merit
scholarships, and November 1 for the spring term. For transfer students, the appli-
cation deadline is June 1 for the fall term and November 1 for the spring term. (See
the University Admission section in the front of this bulletin.)

Admission as an SMU Inter-School Transfer Student
First-year pre-major students enter Dedman College and then transfer to Meadows

School of the Arts when they complete requirements for the major declaration. A
student transferring from Dedman College (or other schools of the University) must
secure a Change of Academic Program form from the dean of the student’s current
school to present to the Undergraduate Academic services office of Meadows
School of the Arts.

Students must have completed a minimum of 24 term hours of study with a
minimum cumulative G.P.A. of 2.00. Students in various divisions also must receive
formal recognition for suitable scholarly or creative ability, and talent in the per-
forming arts. Art students must take introductory course work in the first year and
must seek admission through a review of the work done in those classes. Art History
students should contact the chair of the Art History Division for a conference.
Advertising, Cinema/Television, Journalism, and Corporate Communications and
Public Affairs students must successfully complete the prerequisite subset of courses
with the appropriate G.P.A. to be admitted to their degree programs.

It should be noted that all students in dance, music, and theatre will have audi-
tioned/interviewed prior to entering SMU.

Admission as an External Transfer Student
Transfer students applying for admission to Meadows School of the Arts by

transfer from another accredited educational institution should request a transfer
application from the Office of Enrollment Services. Transfer applicants who have
completed 30 transferable hours with a G.P.A. of 2.70 or better are often successful
in gaining admission to the University. Once admitted, a transfer student must be
prepared to earn 60 hours of credit in residence at SMU.

Transfer credit is not given for correspondence courses or for work completed at
a non-accredited school. Only grades of C– or better in comparable courses are
transferable to SMU.

Transfer into Meadows School of the Arts is not automatic. Recognition is also
given to creative or scholarly potential for the program to be undertaken and to
particular talent in performing areas. Admissions criteria pertinent to each instruc-
tional unit also must be satisfied.

Readmission Students
Students should contact the Meadows Undergraduate Academic Services Office

regarding readmission. A student who has been readmitted after an absence of more
than three years will be expected to meet all current requirements for graduation.
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Music, dance, or theatre students may also be required to re-audition. Official
transcripts from each college or university attended since last enrolled at SMU must
also be forwarded to the Division of Enrollment Services. If five years have lapsed
since the last term of enrollment at SMU, official transcripts from each college or
university attended prior to SMU must also be forwarded to the Division of Enroll-
ment Services. All data is due no later than July 1 for the fall term of entry and no
later than December 1 for the spring term of entry. See “Readmission of Students”
in the University Admission section for more details.

UNDERGRADUATE STUDENT FINANCIAL AID
For many SMU students, scholarships and other aid make the cost of attending a

distinguished university no more, and often less, taxing on their families’ financial
resources than attending a public university. More than 75 percent of all SMU
students receive some type of financial aid. For more information, see the Student
Financial Aid section or contact the Division of Enrollment Services – Financial
Aid.

SMU has a generous program of merit scholarships, grants, loans, and part-time
jobs to recognize academic achievement and talent in specific fields and to meet
financial need.

Meadows Undergraduate Artistic Scholarships
The divisions and centers comprising Meadows School of the Arts annually

award scholarships for outstanding achievement in a particular discipline. Candi-
dacy for scholarship considerations may require an audition, portfolio review and/
or interview. No student with ability should hesitate to apply to SMU and Meadows
because of financial need.

For information regarding Artistic Scholarships, write to the Associate Dean for
Student Affairs, Meadows School of the Arts, Southern Methodist University, PO



DEGREE REQUIREMENTS

REQUIREMENTS FOR GRADUATION
Students who are candidates for a degree in Meadows School of the Arts must

submit a formal application for graduation to the Undergraduate Academic Services
Office by the third week in September for December graduation, by the last week in
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Commencement Activities Prior to Completion
of Degree Requirements

Participation in May graduation activities is allowed to students who are within six
hours of completing graduation requirements and are enrolled to complete the re-
quired work during the summer following graduation activities. Students who meet
the above requirements may petition to participate in Commencement activities.

Interdisciplinary Course Offerings (MSA)
1101. Introduction to Performing and Visual Arts. A survey of arts opportunities on campus
and in the Dallas area, this course consists of approximately five lectures and 10 performances
or museum visits.

2301. Mass Media and Society. A survey of all print and broadcast media – their backgrounds
as well as their current status as industries. Ethics, law, effects of mass media, international
communication, advertising, and public relations also are treated. Required for majors.

1315. Mass Media and Technology. An overview of technology as it applies to mass media in
America, emphasizing the access of information via the Internet. Topics include the expanding
nature of technology, legal aspects, and the effects of technology on society.

2308. Strategic Writing I. The fundamentals of structuring and presenting information in
written form, especially for mass audiences and using all media. Emphasis on language usage
and syntax. Required for majors. Prerequisites: MSA 2301 and CCPA 2327.

5005, 5101, 5102, 5103, 5104. Workshop: Microcomputers in the Arts.

5105, 5205, 5305. Directed Study.

5301. Microcomputer Applications in the Arts. An in-depth survey of available courseware
and utilities programs in the arts, including sound and graphics application. Introduction to
structured BASIC programming for arts application.

5302. Developing Computer-Based Instructional Materials for the Arts. A course designed
to provide students with skill in hierarchical, structure program design in BASIC computer
language, including sound and graphics routines. Explores pedagogical approaches, using the
computer, appropriate to the student’s arts discipline.

MINOR IN ARTS ADMINISTRATION
Adviser: Gregory Poggi

Coordinator: Lynette Hilliard

The minor in Arts Administration provides an overview of how the nonprofit
professional arts are managed in the United States with an emphasis on understand-
ing the practical issues facing today’s arts manager.

Requirement: 18 hours, distributed as follows:

ACCT 2311 Fundamentals of Accounting I (Prerequisites: Calculus, ECO 1311, 1312)
STAT 2301 Statistics of Modern Business Decisions (Prerequisites: CEE Math Fundamen-

tals or equivalent)
CCPA 2308 Strategic Writing I
CCPA 3352 Strategic Writing II (Prerequisite: CCPA 2308)
ARAD 4301 Management of the Arts in the United States
ARAD 4302 Fiscal Strategies for Successful Arts Organizations

The Courses (ARAD)
4301. Management of the Arts in the United States. A study of nonprofit arts institutions such
as orchestras, museums, theaters, etc., and their management practices with a focus on
structure, governance, their funding patterns, and their role in the community. Practicum
required.

4302. Fiscal Strategies for Successful Arts Organizations. The theory and best practices of
marketing, development, and outreach strategies to build audiences and secure income for
nonprofit arts institutions. Practicum required.
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mately 70 percent of their coursework taken outside the Temerlin Advertising
Institute. All SMU advertising students are required to take a core of advertising
courses that includes creative, research, advertising literacy, media planning, mar-
keting principles of advertising and advertising campaigns. In addition, advertising
majors are required to complete eight hours of foreign language coursework and all
majors must declare and complete a second major or a minor of their choosing.
Because SMU is in the center of a dynamic top 10 U.S. advertising market, many
students participate in internships for course credit. Thirty-six hours of advertising
and communications courses are required for a major in advertising.

Credit Hours
General Education Curriculum 41

Advertising Course Requirements (beyond General Education): 24
ADV 2374 Survey of Advertising
ADV 2375 Advertising Ethics
ADV 3351 Advertising Literacy
ADV 3362 Marketing Principles of Advertising
ADV 3376 Advertising Media
ADV 3385 Introduction to Creativity
ADV 3393 Advertising Research
ADV 4399 Advertising Campaigns

General Advertising Electives (Choose One): 3
ADV 4317 Consumer Behavior
ADV 4375 Contemporary Advertising Issues
ADV 4381 Advertising Sales Management
ADV 5301, 5302, 5303, 5304 Topics in Advertising
ADV 4125,4225,4325 Advertising Internship
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Creative Program

Overview
The Temerlin Advertising Institute’s creative program prepares students for careers

in art direction or copywriting. Admission to the program is selective, and based
upon a faculty panel’s evaluation of an application used to assess a student’s creative
ability and potential. This screening process improves the quality of the experience
each student receives in creative courses and helps ensure that the quality of work
produced by our students is of the highest caliber and competitive by industry
standards.

Creative program applications are collected at the end of every fall and spring
semester. Most students’ first opportunity to apply is near the end of their ADV 3385
(Introduction to Creativity) course. Any student who is not admitted to the creative
program on a first attempt may reapply during a subsequent application process.

Creative Program Application
The application requires students to submit two samples of creative work as

evidence of their capabilities — one that demonstrates facility to solve a specific
problem and another that permits a longitudinal examination of creative thinking
ability:

Part I: The Big Question – Each semester, members of the creative program
faculty will confer and propose a question that applicants are challenged to answer.
The question is open to broad interpretation and responses may be crafted using
words, images or a combination of both. Applicants must observe submission
guidelines but are otherwise free to propose the most unique, intelligent and imagi-
native answers possible.

Part II: Idea Journal – Over the course of a semester, all ADV 3385 (Introduction
to Creativity) students are required to maintain and submit a journal documenting
their ideas and insights on a variety of topics, both assigned and voluntary. The
journal conforms to certain parameters as a class assignment, but is designed to offer
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2375. Advertising Ethics. Students will gain a broad overview of the issues that relate to the
ethical practice of advertising and marketing communications. In-depth exploration of ethical
topics will be accomplished through directed reading assignments, class/small group discus-
sions, guest speakers and independent research. Required for all majors and minors. Prereq-
uisite: ADV 2374. Restricted to advertising majors and minors.
3351. Advertising Literacy. Students are introduced to the history, current news and develop-
ing trends of the advertising industry. This includes exploration into the effects of world-
changing events on advertising strategy, historical perspectives from industry leaders and the
metamorphosis of advertising agencies including mergers and international conglomerates.
Prerequisites: ADV 2374. Restricted to advertising majors and minors.

3354. International Advertising. Students examine the principles, trends and impact of adver-
tising in a global environment. Focus will be on the role advertising plays in shaping the social,
economic and political forces of various countries. Prerequisites: ADV 2374. Restricted to
advertising majors and minors.

3362. Marketing Principles of Advertising. Students learn the basic principles of consumer
marketing and the role of advertising in the marketing mix. The marketing and advertising
strategy and planning processes are emphasized through case studies in which students
develop advertising answers to marketing problems and opportunities. Prerequisite: ADV
2374. Restricted to advertising majors and minors.

3376. Advertising Media. Principles covered are those essential to media planners, buyers and
sellers. Includes media audience analysis, media vehicle comparisons and budgeting. Students
master the elements of media plans used in major advertising agencies. Prerequisite: ADV
2374. Restricted to advertising majors.

3385. Introduction to Creativity. A survey of the theoretical, practical and ethical issues
associated with creative thinking. Examines both individual and organizational strategies for
promoting creativity, and the creative thinker’s role in shaping the culture. Also highlights the
intellectual connections between the scholarship in creativity and advertising industry prac-
tice. Students who complete this course may apply for admission to the Temerlin Advertising
Institute’s creative program. Prerequisite: ADV 2374. Students must earn a “B” or better in
ADV 3385 to be eligible for admission to the creative program. Prerequisite: ADV 2374.
Restricted to advertising majors and minors
3390. Creative Production. Students learn the basic principles of advertising design and
production in tandem with the use of industry-standard hardware and software programs,
including the Adobe Creative Suite. Prerequisites: ADV 2374 and 3385. Restricted to adver-
tising majors. Requires permission of instructor.
3393. Advertising Research. The proper role of research in advertising planning is the focus.
Students are exposed to a variety of research methods, sources and issues. Primary and
secondary research projects are designed, executed, analyzed and presented by students.
Prerequisite: ADV 2374. Restricted to advertising majors.

3395. Concepting. A workshop for developing ideation skills and helping students self-
identify as art directors or writers. Students acquire techniques and develop personal discipline
inherent to the generation of novel, sophisticated creative work based on a solid concept — the
distinctive, guiding idea that drives campaign messages. Assignments are evaluated in group
critiques and each student completes a final portfolio by semester’s end. Prerequisites: ADV
2374 and 3385. Restricted to advertising majors. Requires permission of instructor.
4125, 4225, 4325. Advertising Internship. Off-campus opportunity for students to apply
principles learned in various advertising courses in a professional setting. Students may be
placed for the fall, spring, or summer terms. Through weekly, midterm and final reports, the
completion of an essay and the satisfactory accomplishment of 50, 100, or 150 hours of work,
a student may earn one, two, or three academic credit hours respectively. Only three total credit
hours may be earned through internships. Prerequisites: ADV 2374, 3351, 3362, 3376, 3385,
3393 and junior standing. Departmental consent required. Restricted to advertising majors.

4300. Advertising Seminar. Students experience an intensive study of advertising, usually via
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a series of seminars at leading advertising agencies, corporations and mass media outlets.
Students will have the opportunity to interact with senior advertising executives on a one-to-
one basis in order to understand advertising’s role in society and as a business and artistic
function. Prerequisites: ADV 2374, 3351, 3362, 3376, 3385 and 3393. Departmental consent
required.

4317. Consumer Behavior. Draws upon the disciplines of psychology, social psychology,
sociology, anthropology, economics, marketing and communications to explore the consumer
decision-making process. Includes theories of motivation, attitudes, beliefs and learning, with
a direct application to advertising. Prerequisite: ADV 2374. Restricted to advertising majors.

4354. Copywriting Seminar. An intensive exploration of the writer’s craft across a variety of
literary genres. Students will gain an understanding of the power of words and the distinctive
voices in poetry and prose, with implications for strategic advertising copywriting. Prerequisites:
ADV 2374, 3385 and 3390. Restricted to advertising majors. Requires permission of instructor.
4355. Art Direction Seminar. Building upon the prerequisite course in Creative Production
(ADV 3390), students apply the fundamentals of advertising layout and design with the goal
of preparing material for professional use. This course is intended for creative program majors
choosing art direction careers. Prerequisites: ADV 2374, 3385 and 3390. Restricted to adver-
tising majors. Requires permission of instructor.

4362. Advertising Account Management. This course will enable students to understand what
makes advertising agency account managers, or account executives, successful. The personal
and performance qualities that characterize successful account managers will be examined.
Course work will include assigned reading, problem-solving exercises, lectures and discus-
sions of advertising industry situations. Prerequisites: ADV 2374 and 3362. Restricted to
advertising majors.

4375. Contemporary Advertising Issues. Focuses on topics that are important to present-day
advertising. Emphasis might vary from term to term in topic areas including, but not limited
to, creative, media, research, management, international and mass communications theory and
culture. Prerequisites: ADV 2374, 3351, 3376, 3393 and senior standing. Restricted to adver-
tising majors.

4376. Advanced Advertising Media. Intends to advance concepts learned in Advertising
Media Planning (ADV 3376) and apply them to more sophisticated applications of media
planning and buying. Particular emphasis will be placed upon the role of technology in media
decision-making. Students will plan, execute and verify media purchases, to maximize the
client’s dollars and to justify allocations across and within media choices. Prerequisites: ADV
2374 and 3376. Restricted to advertising majors.

4381. Advertising Sales Management. Focuses on the role of the media in the advertising mix
and those who sell media time and space. Examines the establishment of rate cards, sales
forecasting, budgeting, building client lists, reading circulation and listenership/viewership
data properly, understanding discounting procedures and perfecting negotiations and presen-
tation skills. Prerequisites: ADV 2374, 3351, 3362, 3376, 3393 and senior standing. Restricted
to advertising majors.

4385. Portfolio. A workshop course devoted to the continued development and professional-
level execution of an advertising portfolio reflecting mastery of strategic and conceptual
thinking. Work is prepared and evaluated to satisfy highest industry standards for placement.
Portfolios are reviewed by a jury of creative professionals at an end-of-semester critique.
Prerequisites: ADV 2374, 3385, 3390 and 3395. Restricted to advertising majors. Requires
permission of instructor.

4393. Advertising Account Planning. The research-based and consumer-centered approach to
strategic development of advertising known as account planning is the focus of this course.
Students will review both qualitative and quantitative research practices used in advertising,
as well as the planning techniques used by account planners. Course activities will include the
creation of strategic briefs, primary research among consumers, and reports that contribute to
both creative and media elements of an advertising campaign. Prerequisites: ADV 2374 and
ADV 3393. Restricted to advertising majors.
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4395. Advanced Portfolio. Building on the Portfolio (ADV 4385) course, students continue
development of an advertising portfolio. Special focus is given to the development of nontra-
ditional and alternative media strategies. Students are also required to develop self-promo-
tional materials to complement the portfolio. Portfolios are reviewed by a jury of creative
professionals at an end-of-semester critique. Prerequisites: ADV 2374, 3385, 3390, 3395 and
4385. Restricted to advertising majors; requires permission of instructor.
4399. Advertising Campaigns. Integrating the major advertising principles, students develop
and present an advertising campaign, including research, strategy, creative execution, a media
plan and presentation of the campaign to a client. Prerequisites: ADV 2374, 3351, 3362, 3376,
3385 and 3393. Additional prerequisites for creative program students: ADV 3390 and ADV
3395. Restricted to advertising majors.

5110, 5210, 5310. Directed Study. This is an independent study under the direction and
supervision of a full-time faculty member. A directed study is a close collaboration between
the professor and an advanced student who conducts a rigorous project that goes beyond the
experience available in course offerings. The student must secure written permission from the
instructor and return a completed Directed Studies Approval Form to the Temerlin Advertising
Institute office before the start of the term. Prerequisites: Junior standing. Instructor and
departmental consent required.
5301, 5302, 5303, 5304. Topics in Advertising. Focuses on special topics in advertising.
Examples might be an off-campus class to study the New York, Chicago, or international
advertising communities, or an on-campus seminar studying current advertising issues, or a
comparison of U.S. advertising with that of other countries. Prerequisites: ADV 2374. Re-
stricted to advertising majors.

ART
Professor James Sullivan, Division Chair

Professors: Barnaby Fitzgerald, Bill Komodore, Laurence Scholder; Associate Professors:
Peter Beasecker, Debora Hunter, Philip Van Keuren (Director, Pollock Gallery), Mary Vernon;
Assistant Professors: Rebecca Carter, Vanessa Paschakarnis, Noah Simblist; Senior Lec-
turer: Charles DeBus.

The Division of Art offers professional education leading to the B.F.A. and
M.F.A. degrees within a traditional liberal arts environment. Knowledge, aware-
ness, and performance are at the center of this education. The commitment to
producing liberally educated, well-rounded graduates with a strong professional
focus is at the heart of the mission of the Meadows School. Believing in a rich
mixture of tradition and innovation, the Art Division seeks to develop in students
analytical abilities and a critical consciousness of the nature and power of images.

This mixture will help students to produce significant works of art that speak to
contemporary issues. At the core of the mixture is substantial studio instruction in
the fundamental areas of the making of art, supported by critical and historical
studies. Drawing serves as the basic visual language binding the various disciplines.
By encouraging technical and imaginative abilities that are both unmechanical and
enthusiastic, the Art Division hopes to engender an artistic and intellectual flexibil-
ity that will serve a range of professional goals in the visual arts. Such flexibility of
thought is essential for artists to meet the challenges of the rapidly changing visual
and cultural life.

When students graduate, they will be prepared to continue as professional artists,
to be capable of visually testing differences, questioning distinctions, and present-
ing conclusions. Their work should reflect an individual voice. In the spirit of their
liberal education, they should continue earnestly and sincerely to question, appre-
ciate, and respect the creative endeavors of all people. For more information, visit
www.meadows.smu.edu/art.
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Instructional Facilities
The tree-lined SMU campus offers a beautiful setting for learning. Unlike many

universities in major cities, SMU guarantees housing for all four years of under-
graduate study and also provides graduate accommodations if desired. Facilities for
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Programs of Study
The B.F.A. Degree in Art

The Division of Art offers one undergraduate degree, the Bachelor of Fine Arts.
This degree prepares students to become professional artists, engage in professions
in the arts, or to continue studies at the graduate level. The division offers instruction
in six broad areas of media and conceptual approach – painting, drawing, sculpture,
printmaking, photography, and ceramics. Within this structure, the faculty encour-
ages cross-disciplinary interaction, which the curriculum is designed to facilitate.
First-year students intending to major in art should take Foundations: Drawing and
Design in the fall and spring terms as the beginning of their B.F.A. studies. To earn
a B.F.A. (125 hours), the student is required to take a minimum of 66 hours in the
Division of Art and 9-12 hours in the Division of Art History. All majors in art are
strongly encouraged to enroll in May term or summer term study of art in Fort
Burgwin, New Mexico, in the May or summer after declaring the major.

Because the total number of hours required to satisfy the General Education
requirements and the major requirements exceeds 122 term hours, students in the
B.F.A. degree program of the Division of Art are exempt from three (3) hours of
Perspectives and an additional three (3) hours taken from either Perspectives or
Cultural Formations.

Credit Hours
General Education Curriculum (GEC) 35

The B.F.A. Curriculum is divided into eight stages or areas:

1. Foundations: Drawing/Design (for art majors only) 12
Six hours each term, team-taught.
Will meet two days for periods of five hours each

(10 classroom hours per week).
2. Departmental Distribution 12

One course in four of the following areas; usually taken at the 2300 level:
Ceramics Photography (1300 level)
Drawing Printmaking
Painting Sculpture

Foundations: Drawing/Design cannot fulfill this requirement.
Courses in major concentration (see below) cannot be counted to
fulfill this requirement.

3. Major Concentration, including Junior Independent Tutorial 24
Each student must take:
a. Eighteen hours in a single area of specialization (ceramics, drawing,

painting, photography, printmaking, or sculpture). Three of these
hours are the Junior Independent Tutorial, taken in the spring of the
3rd year. (Courses taken in Taos may be counted toward the major
concentration or Junior Independent Tutorial.)

b.
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Credit Hours
Six hours must be art history survey.
Three hours must be in 20th-century art history.
Three hours may be in any art history (or in New York Colloquium).

7. Electives in art 12
8. B.F.A. Qualifying Exhibition (required) 0
9. Meadows Elective/Corequirement
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The Courses
Studio courses generally require 6 hours per week of in-class exercises and

critical discussion. Students should enroll with a firm commitment to regular atten-
dance and should expect out-of-class work of 4-6 hours per week, per class, in
addition to in-class studio exercises.

Departmental Codes and Course Fees
In enrolling for courses in art, it is necessary that the course number be preceded

by the appropriate subject code prefix in order for credit to be properly recorded. All
courses at the 2300 level and above have prerequisite course work required. All
directed studies courses require instructor approval before enrollment.

All courses in studio art, except lectures and seminars, have a laboratory fee of
$30 per term hour, which will be collected by the cashier at the time of enrollment.

Art, General Studio (ASAG)
Foundations: Drawing and Design. A year-long foundations course for art majors or for those
students seeking an intensive study of the visual arts, which explores contemporary assump-
tions and practice regarding the making of art while significantly addressing its tradition. The
foundations curriculum consists of a two-term sequence of courses, designed to give the
student intensive training in studio practice, exposure to a range of materials and methods, and
an introduction to the theoretical issues of contemporary studio art. Students develop technical
knowledge, adding to it discipline and the development of the intellectual, theorizing, and risk-
taking aspects of art that must grow at an equal pace with studio practice in order to sustain their
lives as artists. (Note: This is a two-term sequence. Students must enroll for fall term first
(ASAG 1300, 1304), followed by ASAG 1601 (spring term). Ten class hours per week.
Prerequisite: Art major or pre-major, or departmental permission. Each term is team-taught.

Fall

ASAG 1300 Foundations I: Introduction to Studio Practice
ASAG 1304 Foundations II: Introduction to Materials
Note: Must be taken concurrently; no exceptions

Spring

ASAG 1601 Foundations III

1300. Foundations I: Introduction to Studio Practice (Fall term only). For students seeking an
intensive study of the visual arts, course focuses on the development of ideas within the studio,
primarily through drawing, but also through parallel investigation of three-dimensional work
and other media. Students will take an idea through a sequence of specific assignments and
projects, examine it in multiple ways to articulate its connections and visual and imaginative
possibilities, as well as question the assumptions under which artists work. By moving from
drawing to sculpture to design in two or three dimensions, and exploring diverse media, the
students and faculty stretch their conceptions of art’s way of working. Note: Must be taken
concurrently with ASAG 1304.

1304. Foundations II: Introduction to Materials. This class is an integral part of the first



288 Meadows School of the Arts

theory, approaches to media, social and community context, or specific geographic or cultural
contexts, through focused seminar discussion, research and studio projects, or travel-based
study. May be counted towards the Junior Seminar with approval of adviser and chair.

3340, 4340. Gallery Practicum. A hands-on course in gallery techniques: installation, lighting,
publications, gallery management, protection and transportation of works of art, working with
curators, planning, design, and analysis of the aesthetics of exhibitions. Taught in a profes-
sional gallery setting, the course requires an extensive commitment of time. Prerequisite: 15
credit hours in art or permission of instructor.

3350, 5350. Art Colloquium – New York. Involves intensive analysis, discussion, and writing
concerning works of art in museum collections and exhibitions, and in alternative exhibition
spaces. The class topics studied will deal with the philosophical as well as the practical in order
to define and understand the nature of the art our society produces and values. The colloquium
meets in New York City for a period of two weeks in January. Prerequisite: Permission of
instructor.

3381. Critical Issues. (Spring term only.) A seminar for art majors in their second or third year
of studies, this course will investigate topics in current critical theory in the arts as well as the
historical context for their development. Readings will be taken from modern philosophy and
literary criticism as well as art theory and criticism.

4300, 4301. Senior Seminar in Art. (Fall term only.) For senior art majors. Discussion and
exploration of issues facing artists today, including theoretical discussion as well as topics
relevant to professional life in the visual arts.

5001. B.F.A. Qualifying Exhibition. Participation in the qualifying exhibition is required for all
candidates for the degree of B.F.A. in Art.

5100, 5200, 5300. Internship in Studio Art. Students work in internship positions that relate to
their individual studio studies, including internships in teaching, in galleries, as assistants to
established artists, or with businesses in the arts. Students should sign up for one, two, or three
credit hours for internships of five, 10, or 15 hours/week respectively, under the supervision of
individual faculty who will supervise and evaluate the internship. Must be approved by
departmental chair.

Ceramics (ASCE)
1300: Ceramics—Introduction to Studio I. This studio class in intended for non-majors and is
an introduction to and exploration of the expressive characteristics of clay through the inves-
tigation of various hand-building and wheel-thrown techniques. Traditional as well as contem-
porary approaches to the material will be explored. Studio work will involve claymaking, kiln
loading, and other processes associated with both low-fire (earthenware) and high-fire (stone-
ware) ceramics. Emphasis will be on the analysis of sculptural and utilitarian form, control of
the material, and critical judgment.

2300: Ceramics—Introduction to Studio II. An introduction to and exploration of the expres-
sive characteristics of clay through the investigation of various hand-building and wheel-
thrown techniques. Traditional as well as contemporary approaches to the material will be
explored. Studio work will involve claymaking, kiln loading, and other processes associated
with both low-fire (earthenware) and high-fire (stoneware) ceramics. Emphasis will be on the
analysis of sculptural and utilitarian form, control of the material, and critical judgment.
Prerequisite: Foundations 1300 and 1304, or ASCE 1300, or permission from instructor.

3300, 3301: Intermediate Ceramics. A more involved investigation of hand-building/wheel-
thrown processes with emphasis on researching form and surface relationships. Studio work
involves developing claybodies, surfaces (slips, engobes, and glazes), and further study of kiln
operation and design. Prerequisites: ASCE 2300, or permission from instructor.

4300, 4301: Advanced Ceramics. Advanced problems in sculptural and wheel-thrown forms.
Emphasis on developing a personal point of view regarding material, process, and idea.
Prerequisites: ASCE 3300 or 3301, or permission from instructor.

4315. Junior Independent Tutorial in Ceramics. Directed individual investigation leading to
a sustained body of work within the student’s concentration. Taken during the spring term and
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leading to the Junior Exhibitions. May not be repeated unless due to a failing grade. Prereq-
uisite: Junior standing, with permission of instructor (tutor).

5100, 5101, 5200, 5201, 5302, 5303. Directed Studies in Ceramics.

5300, 5301. Ceramics. Advanced problems for the senior student. Prerequisite: ASCE 4300
or 4301, or permission of instructor.

5310. Special Topics in Ceramics. To be announced by the Division of Art. Prerequisites:
ASCE 2300 or 3300; or permission of instructor.

Design (ASDS)
1300. Introduction to Studio – Design I. Lectures and studio exercises familiarize the novice
with the functions of visual elements, methods of idea-generation, the selection and organiza-
tion of elements into two-dimensional compositions. No prerequisite.

2302. Collage and Assemblage. Beginning level. A course combining lecture and studio
work, studying the influence of culture on perception, using the media of collage and assem-
blage, which are inexpensive and require no professional skills or techniques, and leave the
student free to concentrate on understanding.

3302. Collage and Assemblage. Intermediate level. Prerequisite: ASDS 2302 or permission
of instructor.

4302. Collage and Assemblage. Advanced level. Prerequisite: ASDS 3302 or permission of
instructor.

3300, 4300, 5300. Design Studio Workshop. An intensive investigation by art students en-
gaged in independent work, group collaboration, and analytical study, in topics of design and
intermedia. Depending on topic and work completed, may be applied to different media
concentrations. Prerequisite: 15 credit hours in art or permission of instructor.

3310, 4310, 5310. Digital Design Workshop. An intensive introduction to work in digital media
designed to enable the integration of digital media into studio practice. Topics include two-
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biology or archaeology. Basic drawing skills, such as the use of line, proportion, light and
shade, and the rendering of volume, will be taught. An introduction to watercolor and its
usefulness in the field will also be covered. Prerequisite: 2140, concurrent enrollment with
field science course 2340, ASDR 1300, or equivalent.

3300, 3301. Drawing, Intermediate Level. Designed to increase the student’s command of
technique and to further develop vision and individual approaches to drawing. Prerequisite:
ASDR 2300.

4300, 4301. Drawing. Advanced drawing with emphasis on independent development. Prereq-
uisite: ASDR 3300, 3301, or permission of instructor.

4315. Junior Independent Tutorial in Drawing. Directed individual investigation leading to a
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3300, 3301, 4300, 4301, 5300, 5301. Printmaking Workshop. Further exploration of the
possibilities of intaglio printing at the intermediate and advanced level. The ambience of the
workshop, with no rigid structure, encourages the freedom to experiment in all directions
(emotionally and intellectually, as well as technically) and to seek inspiration from any source
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amples are drawn from historical and contemporary building and sculpture. This is an intensive
class, with a requirement of six hours of studio work outside scheduled meeting times.
Prerequisite: ASSC 2300 (for 3340), ASSC 3300 or 3301 (for 4340), ASSC 4300 or 4301 (for
5340), or permission of instructor.

4300, 4301, 5300, 5301. Sculpture – Advanced. Advanced problems in sculpture, including
analysis of form, theory, and technical processes. Prerequisite: ASSC 3300 or 3301 (for 4300
or 4301), ASSC 4300 or 4301 (for 5300 or 5301), or permission of instructor.

4315. Junior Independent Tutorial in Sculpture. Directed individual investigation leading to
a sustained body of work within the student’s concentration. Taken during the spring term and
leading to the Junior Exhibitions. May not be repeated unless due to a failing grade. Prereq-
uisite: Junior standing, with permission of instructor (tutor).

5100, 5101, 5200, 5201, 5302, 5303. Directed Studies in Sculpture.

ART HISTORY
Associate Professor Randall C. Griffin, Division Chair

University Distinguished Professor: Annemarie Weyl Carr; Professors: Karl Kilinski II, P.
Gregory Warden; Associate Professors: Janis Bergman-Carton, Adam Herring, Pamela Pat-
ton; Assistant Professors: Lisa Pon, Charissa N. Terranova. Adjunct Professors: Mark Ro-
glán, Salvador Salort

Program of Study
B.A. in Art History

The B.A. degree in art history places the history of art within the wider context of
such humanistic disciplines as history, religion, aesthetics, politics, language, and
civilization generally. Through the study and analysis of art, architecture, and
objects of virtue, the program is intended to extend the student’s visual and cultural
awareness. Because of the richness of its intellectual background, the B.A. in art
history provides one of the most diverse and stimulating of the liberal arts degrees.
Students completing this course of study are prepared for advanced training either
in the numerous related professions or within the field of art history.

NOTE: Only courses passed with a grade of C or better will count for credit
toward the major in art history. Courses passed with a grade of C- or less may count
toward other, elective requirements in a student’s degree plan.

Credit Hours
General Education Curriculum 41
Division of Art History:

Introduction to Art History (ARHS 1303, 1304, 1308) 6
The only 1000-level classes that count toward the art history major
are 1303, 1304 and 1308. Two of these are required and should be
taken during the first or sophomore year.

Upper-Level Required Art History Courses 27
This requirement must be satisfied at the 3000-level or higher.
These hours are distributed as follows:
1. One course (3 hours) in each of the following five areas:

a. Ancient Art
b. Medieval Art
c. Renaissance and Baroque Art
d. Nineteenth- and Twentieth-Century Art
e. Non-Western Art

2. Electives in art history: four courses in any of the five areas.
Included in the 27 hours are at least two 4000-level seminars, in
the subject areas or as art history electives, to be taken in the
junior or senior year.
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3. Architecture corequirement: discuss with adviser for appropriate
course.

Credit Hours
Studio Art 3
Foreign Language 12

Students must have completed the intermediate level
(12-16 hours) in one foreign language.

Meadows Elective (outside of major) 3
Other Electives 30
Students will be advised to take free electives in Art History,
History, Studio Art, Literature, or other fields that are relevant
to their areas of particular interest.

Total Hours 122

Honors Program
The Honors Program is designed for those majors whose academic standing is

deserving of exceptional recognition and who seek a greater intellectual challenge
in the discipline of art history. To be eligible for the Honors Program, students must
have and maintain a minimum 3.50 G.P.A. in art history and a minimum 3.00 G.P.A.
in their overall course credits. They must also successfully complete a three-hour
directed studies tutorial in art history.

Distinction in Art History
Majors with a minimum 3.50 G.P.A. in art history will graduate with “Departmental

Distinction in Art History.”
Minor in Art History

The minor in art history enables all students in the University to extend their study
into the realm of the visual arts and so to broaden their appreciation of the cultural
content of artistic form. As a discipline especially dedicated to the examination of
art in context, art history is a natural complement to a major in history, languages,
anthropology, political science, sociology, psychology, philosophy, religion, music,
or any of the humanities. It is also a rewarding minor for students who wish to
combine business or engineering with a study of the humanities.

Art history majors should consider minors in advertising, anthropology, chemistry
(for conservation), foreign languages, international business, international studies, and
psychology in order to maximize their opportunities in obtaining rewarding careers.

Requirements: 18 credit hours in art history with a maximum of three 1000-level
courses.

NOTE: Only classes passed with a grade of C- or better will count for credit
toward the minor.

Art History Courses (ARHS)
Introductory Courses

1303. Introduction to Western Art I: Prehistoric through Medieval. An introduction in lecture
form to the fundamentals of art history. Includes observations of historical styles, techniques,
and media of cultures.

1304. Introduction to Western Art II: Renaissance through Modern. A continuation of ARHS
1303. Can be taken separately or as part of a two-term survey of the history of Western art.

1305. Introduction to Far Eastern Art. This is a survey of the major monuments of China and
Japan including paintings, ceramics, sculpture, bronzes, and some minor arts. Some material
from India is also included, especially for the beginnings of Buddhism.

1306. Introduction to Architecture. A basic history of Western architecture from earliest times
to the present century and an introduction to understanding architecture — materials, structure,
compositional principles, and pertinent terminology.
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1307. World Art Traditions: A Survey. A survey of the visual arts (painting, sculpture, architec-
ture, ceramics) of Asia, the Pacific World, Africa, and the native New World peoples.

1308. Epic of Latin America. Examines art, society, and culture in Latin America, 1450-1950.
Presents art as a broad and multifaceted cultural problematic, and considers both the enduring
legacies and the dynamic processes of change that have shaped the region and its art. Topics
include: Pre-Columbian Empires; Royal Spanish Cities, Revolution, Reform, and Modernism;
Umbanda, Santeria, and Vodou; Native American and Gendered Identities. An introductory
survey intended for underclassmen of all academic and professional interests: no previous art
history courses or experience with Latin America necessary. Slide lectures, classroom discus-
sions, visits to SMU and Dallas museums.

1309. Image and Imagination: Myth and Narrative in Classical Art. This is an introduction to
the ways and means Greek and Roman mythology is presented to the spectator in classical art.
The interrelationships between poet and painter, author and artist are explored through the
common medium of myth. Changing approaches to narrative in each medium and in different
periods of classical antiquity are of prime importance as the student becomes familiar with the
particulars, uses, and interpretations of Greek and Roman sagas focusing on the gods and
heroes of the classical past.

1311. Sport and Spectacle in the Ancient Mediterranean. Integrates the social and cultural
functions of sport and spectacle in the ancient Mediterranean from the Bronze Age to late
antiquity. Lectures and discussions focus on the institutions of sport and spectacle in ancient
Greece, Etruria, and Rome as evidenced by architecture, art, material culture, and historical
sources.

1315. Medieval Messages: Symbol and Storytelling in Medieval Art. Designed to introduce
nonmajors to the many questions surrounding the making, meaning, and interpretation of
images in medieval art. Emphasis is placed on developing visual and critical skills through
writing and discussion exercises. Weekly case studies are drawn both from the medieval
secular and Christian West and from Byzantine, Islamic, and Jewish artistic traditions.

1325. Picturing the American West. Explores the ways in which the American West has been
represented in visual imagery from the early 19th century to today.

1331. Nineteenth Century European Art. Major art movements of the 19th century from
Gothic Revival, Neoclassicism, Romanticism, and Realism to Impressionism, Post-Impres-
sionism, and Symbolism, with emphasis on parallel developments in politics, philosophy,
literature, music, and dance. (Also SMU-in-Copenhagen)

1332. Twentieth Century Art: Sources and Styles of Modern Art. Major art movements of the
20th century from Art Nouveau, Fauvism, Expressionism, Cubism and Futurism, the Bauhaus,
and Surrealism to the contemporary, with emphasis on parallel developments in politics,
philosophy, literature, music, and dance. (Also SMU-in-Copenhagen)

1333. Introduction to Visual Culture. Designed to help students develop the skills necessary
to negotiate the visual culture in which we now live. Organized as an introduction to the media,
methods, and issues of visual culture through the dialectic of copies and originals. Questions
of originality and authenticity are particularly resonant today in the age of video and electronic
media where digital technology has generated a world of endlessly reproducible, transmittable
images. The class is particularly well-suited to students interested in art, art history, advertis-
ing, film, and electronic media.

Ancient Art
3303. Archaeological Field Methods of Italy. Archaeological field experience in classical
archaeology in Italy. Students will be introduced to the principles of archaeological field
method through lectures and field experience. Lectures on Etruscan history, art, and culture
also will be provided.

3306. Mummies, Myths, and Monuments of Ancient Egypt: Art and Expression of Eternal
Egypt. Mummies, magic, pyramids, and pharaohs provide the focus for a survey of the exotic
world of the ancient Egyptians as seen through their brilliantly preserved art and architecture
along the banks of the Nile. Egyptian artistic developments from Pre-Dynastic times through
the New Kingdom are followed.
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3323. Romanesque Art and Architecture. Surveys the flowering of art and architecture that
appeared throughout Western Europe at the threshold of the new millennium. Emphasis will
be placed on issues of cultural exchange and conflict, the intensification of national identities,
the role of spirituality, and the changing conception of the individual during the 11th and 12th
centuries.

3324. Art and Cultures of Medieval Spain. Considers the art and architecture of the Iberian
Peninsula within its highly diverse cultural context. Hispano-Roman, Visigothic, Romanesque,
Gothic, Jewish, and Islamic examples will be highlighted; classroom lectures will be supple-
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of such artistic giants as Bernini, Caravaggio, Artemisia Gentileschi, Murillo, and Velázquez,
studying the artistic controversies they ignited and placing them in the context of major social
movements. Also looks at the work of artists who are less well-known and traces the develop-
ment of Baroque styles in Central and South America.

3339. El Greco to Goya: Spanish Painting of the Golden Age. A survey of the incomparable
painting traditions of Spain’s 15th through early 19th centuries, including such artists as El
Greco, Velázquez , Ribera, Murillo, and Goya. Lectures will be supplemented by direct study
of Spanish paintings and prints in the Meadows Museum.

3343. Goya and His Time. A study of Goya’s versatile talents as painter, etcher, lithographer,
miniaturist, and a master of drawing. Through Goya’s work it will be possible to follow the
most relevant events of a decisive period for contemporary Spain.

3344. Paintings at the Prado. A study of Spanish paintings at the Prado Museum. Familiarizes
students with the most relevant Spanish artists and offers a general European view through
differences and affinities between Spain and the rest of the continent. (SMU-in-Spain)

3346. Paris Art and Architecture II. Interweaves an investigation of the development of Paris
from the Renaissance to the present with a history of French architecture during this period,
revealing the major trends of both and their reciprocal relationship. Takes advantage of the
Paris location to visit important monuments, buildings, and features of urban design. (SMU-
in-Paris)

3347. Eighteenth-Century European Art and Theatre: Staging Revolution. Considers inter-
sections between the visual arts and the theater in Western Europe between 1770 and 1850. In
addition to the obvious genres of the actor portrait and the costume piece, students will
examine the impact of changing theories of acting, gesture, set design, and lighting on
Neoclassical, Romantic, and Realist art. The case studies around which the class is organized
will include the work of Canova, David, Delacroix, Fuseli, Goya, Millais, Reynolds, Vigee-
Lebrun, and Watteau.

3348. Eighteenth-Century Art. A study of European visual culture, 1700-1800, in its many
contexts. Topics to be considered include art and the public sphere; the rise of museums,
exhibitions, criticism, and theory; shifts in patronage and artistic practice; connections be-
tween commerce, industry, and the arts; questions of identity; stylistic revivals and innova-
tions; explorations of the past; and encounters with cultures outside Europe.

3399 (CFB 3399). The Medieval Jewish-Christian Dialogue in Art and Text. Examines the
mutual perceptions, conflicts, and commonalities among medieval European Christians and
Jews, as reflected in works of visual art and in philosophical, theological, legal, and literary texts.

Modern Art
3351. History of Modern Sculpture. A survey of the development of modern European and
American sculpture from the late 19th century to the present. Also attempts to relate stylistic
changes in sculpture to major trends in other mediums of expression and to art theory and
criticism.

3352. Impressionism, Symbolism, and the Deviant Body: Making a Difference. Examines
Impressionist and Symbolist art in relation to the emergence of the modern metropolis and the
concept of modernity in Europe from 1848-1914. The discourse of deviance and degeneration
that emerged in the context of 19th-century racial theory, criminology, and medical science
will form the framework for discussion. (Also SMU-in-Paris)

3353. Impressionism in Context. Focuses on an in-depth study of the evolution of the
Impressionist group with special emphasis on the historical and cultural dimensions of its
work. Among the topics investigated are the changing conceptions of modernism and moder-
nity, diverse representations of “City” and “Country,” and the role and status of the artist in
society. (SMU-in-Paris)

3356. Modern Architecture. Western architecture from the late 19th century to the present,
focusing on the proto-modern trends of the late 19th century, and the major masters of the
“modern” movement: Sullivan, Wright, Gropius, Le Corbusier, Mies van der Rohe.

3357. Women Artists. A study of notable women artists from the Renaissance to the 20th
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century. Introductory lectures on women artists of the past viewed in their cultural and political
context. Student reports on more recent women artists.

3358. Women in the Visual Arts: Both Sides of the Easel. Offers an in-depth study of women
in the visual arts in Europe and the Americas. Though introductory lectures will examine the
historical exclusion of women from the canon, most of the class will look at images produced
by and of women from 1850 to the present. Topics covered include feminist challenges to the
history of art; abstraction and the female nude; the use of one’s “self” as material for art; and
feminist filmmaking.

3360. Modern Painters in Spain. Deals with Spanish art since the beginning of modernity in
Spain from the early 19th century to the present. Focuses on the most important and interna-
tionally recognized Spanish painters of the 20th century (Picasso, Dali, and Miró), and also
emphasizes actual trends in painting. Special attention given to integrate program activities
into the syllabus, such as the study of Gaudi’s architecture. (SMU-in-Spain)

3364. History of the Print. A survey of some established and emerging printmakers and major
printmaking techniques from the 15th through 21st centuries. We will also consider some
fundamental issues regarding originality/copying, uniqueness/multiplicity, display and collect-
ing as raised by the medium of print. First-hand experience of prints, through visits to and looking
assignments in local collections as well as in-class exercises, is a vital part of this course.

3367. History of Photography. A survey of the evolution of photography from its beginnings
in the early 19th century. Focuses on the closely interwoven threads of technological and
aesthetic developments in photography.

3368. Contemporary Art and Architecture, 1945-1965. A survey of American and European
art and architecture from World War II to 1965. Within this chronological survey, broader
themes of nationalism, race, and gender will be discussed.

3369. Contemporary Art and Architecture, 1965-Present. A survey of American and Euro-
pean art and architecture from 1965 to the present. Within this chronological survey, broader
themes of nationalism, race, and gender will be discussed.

British and American Art
3370. British Architecture. Developments, architects, and buildings in Great Britain from the
late Middle Ages through the middle of the 19th century, emphasizing Smythson, Wren,
Hawksmoor, Adam, Soane, and Pugin.

3371. British Art: Elizabethan through Victorian. Examines landscape traditions, portraiture,
and genre painting in England from 1740 to 1860 and their relationship to the literature and
politics of the period.

3372. American Architecture. A survey of building types and styles from the first European
settlements to postmodernism, emphasizing the Mexican baroque, the American wooden
vernacular, Richardson, Sullivan, and Wright.

3373. American Art and Architecture to 1865. A survey of American painting, sculpture, and
architecture from the Colonial period through the Civil War.

3374. American Art and Architecture, 1865-1945. A survey of American painting, sculpture,
and architecture from the Civil War through World War II.

3375. Arts of the American Southwest. An overview of the visual culture of the region, defined
as Texas, New Mexico, Colorado, Arizona, and California. Focuses on the region’s cultural
landscape, its past and present identity as art colony, art subject, and art center. Looks at works
produced by indigenous inhabitants, later arrivals, and visitors; at cross-cultural connections
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colonial and post-colonial New Mexico. Emphasizes field trips to galleries, collections, and
historical sites of northern Mexico. (SMU-in-Taos)

3380. Native American Art: The Southwestern Traditions. Surveys, through field trip and
lecture-discussion, two major traditions, Native American and Hispanic, which flourish in the
American Southwest.

3381. American Indian and Eskimo Art. The ritual and everyday objects of the native inhab-
itants of North America, and the architecture of the Mound Builders and the Southwestern
Indians.

3382. Arts of the Ancient Andean Tradition: Chavín to Inca. A survey of the major arts
produced between ca. 1200 BC and AD 1530 by the indigenous peoples of modern western
South America with greatest emphasis on the many successive art-producing cultures of Peru.

3383. The Ancient Maya: Art and History. Presents an introduction to the art and history of the
Maya of Central America. Addresses the principal sites and monuments of the ancient Maya
civilization, imparts a working understanding of the Maya hieroglyphic writing system, and
surveys the political history of the fractious ancient Maya cities.

3385. The Aztecs Before and After the Conquest: Mesoamerica, 1400-1600. Examines the
art and cultural history of Mexico in the centuries immediately before and after the Spanish
arrival in Mesoamerica. Topics include the art and ceremony of the imperial Aztec state; the
nature of the conflict between 1519 and 1521 that ended in the fall of the Aztec capital to the
Spanish; and the monuments of Spanish conquerors, missionaries, and native elite in Mexico’s
early colonial period.

3390. Traditional Arts of Africa. A survey of the art produced in traditional African societies
with special emphasis on the sculpture of West and Central Africa.

3392 (CFA 3313). Islamic Art and Architecture: The Creation of a New Art. Treats issues
significant to the creation and expansion of Islamic art from the 7th to the 15th century. Topics
include the cultural and political exchange and conflict between Muslims and Christians;
religious concerns and the artistic forms created to meet them; the importance of the book in
Muslim culture; the distinctions between religious and secular art; and the appropriation of
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reflected in art from past epochs to modern times. Examples traced range from politician to
musician, from the fine arts to television. Student reports on individual topics.

4380. Seminar in World Art. Specific topics for investigation will be chosen by the instructor.

4386 (CFB 3386). Patrons and Collectors. A social history of art from the point of view of its
consumers. Examines art patronage and collecting from antiquity to the present, with emphasis
on the modern period.

4101, 4201, 4301. Undergraduate Majors Directed Studies and Tutorials.

4111, 4211, 4311 Undergraduate Museum Internships.

CINEMA-TELEVISION
Associate Professor: Rick Worland, Chair

Associate Professors: David Sedman, Pamela Elder, Sean Griffin, Kevin Heffernan; Assis-
tant Professors:
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fundamentals course; and an approved liberal arts course. The ENGL and CTV
courses require a minimum grade of B minus

Students transferring from other universities must have completed equivalent
courses and obtained the equivalent G.P.A. in those courses before they can be
admitted to the major.

Scholarships
Communication Honors Scholarships are awarded each year to outstanding stu-

dents who intend to major in Cinema-Television.

Honors Program
The Honors Program in Cinema-Television is highly selective; approximately 10

students are selected to participate as incoming first-years. Twelve hours of course
work must be completed in Cinema-Television and/or related communications
divisions Honors course sections. At midterm of the sophomore year, declared
Cinema-Television majors with a G.P.A. of 3.50 or higher are invited into the
Honors Program.

To remain in the program, students must maintain a B average in all work at SMU,
a B average in Cinema-Television, and a B average in Honors courses.

For more information, contact the chair, Division of Cinema-Television, South-
ern Methodist University, Dallas, TX 75275.

Internships
Upon attaining upperclass status, qualified students are encouraged to pursue

internships that enable them to work under the guidance of professionals in the
motion picture, television, cable, and other electronic media industries. Non-class-
room internship credit is limited to three credit hours taken as an elective on a pass/
fail basis. Students must be a declared CTV major, must have taken CTV 2304, and
must obtain permission of the Chair.

Directed Studies
A directed study is a close collaboration between a professor and an advanced

student with junior or senior standing who conducts a rigorous research or creative
project that goes beyond the experience available in course offerings. The student
must secure formal approval from the professor to undertake a Directed Studies
project.

Class Attendance
Due to limited class space and enrollment pressures, a student who fails to appear

on the first day or who fails to attend three consecutive class meetings during an
academic term without establishing contact with the instructor may be administra-
tively dropped from a course.

B.A. Degree in Cinema-Television
Cinema (CTV)

Credit Hours
General Education Curriculum 41
Common Core Requirements 9

CTV 2320 Survey of Television and Media
CTV 2301 Film and Video Aesthetics
CTV 2304 Basic Video and Audio Production

Cinema Course Requirements 24

CTV 2307 Basic Audio
CTV 2351 International Film History
CTV 2352 American Film History (formerly CCCN 2352 Film History II)

06420UGCat257-320FA 5/4/06, 3:28 PM303



304 Meadows School of the Arts

Credit Hours
CTV 2354 Basic Screenwriting
CTV 3355 Film Production I
CTV 3356 Film Production II or
CTV 3357 Film/TV Lighting or
CTV 3308 Non-Linear Editing
CTV 4353 Film-Television Theory
CTV 4316 Producers Seminar or
CTV 3335 Film Exhibition and Distribution

Cinema-TV Electives Any 9 Hours (may not be double-counted with any grouping above)
Any Three CTV Courses (with approval of adviser); suggested courses include:

CTV 2332 American Popular Film
CTV 2344 History of Animated Film
CTV 2353 American Television History
CTV 2356 Writing the Fiction Script
CTV 2360 The Black Experience in Cinema-TV
CTV 2364 History of Cinema-TV Comedy
CTV 2384 War on Film
CTV 3300 Film/TV Genres
CTV 330437
/F4 1 Tf
8 0 0 8 tives

 23.34 Tf
8 0 4 Tm
0 0 8 5 Tm
0 Tc8 115.766 525.36 Tm
0.005 Tc
-0.0012 Tw
(Non-Line35V Genres)Tj
/F5 1 Tf
7 0 0 7 84 383.34 Tm
0.0056 Tc
0 T5
(CTV)Tj
/F4 1 Tf
8 0 0 8 98.01 383.34 Tm
05V Genres



Cinema-Television 305

Minor in Cinema Studies
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Credit Hours
CTV 4316 Producers Seminar
CTV 4328 Media Economics
CTV 4353 Film-Television Theory
CTV 4360 Social Effects of Mass Media
CTV 4361 Media Policy

Fine Arts Component

One course (3 hrs.) Selected from the following: 3
ASDR 1300 Introduction to Studio-Drawing
ASPH 1300 Basics of Photography
ASPH 2300 Black-and-White Photography
ARHS 1303 Introduction to Western Art I: Prehistoric through Medieval
ARHS 1304 Introduction to Western Art II: Renaissance through Modern
ARHS 1331 Nineteenth Century European Art
ARHS 1332 20th Century Art: Sources and Styles of Modern Art
THEA 3311 The Art of Acting
THEA 3313 Introduction to Design for the Theater
THEA 3314 Lighting Design: Theater, Film, and Television
THEA 3316 Scene Design: Theater, Film, and Television
THEA 3318ARHS

ARHS



Cinema-Television 307

2301. Film and Video Aesthetics. Introduction to the fundamental visual and audio techniques
used in cinema and television to convey meaning and mood. Careful analysis of selected films,
sequences, and TV shows. Required of all majors.

2304. Basic Video and Audio Production. Practical training in the fundamentals of video and
audio production techniques, including various exercises and hands-on demonstrations. Re-
quired of all majors.

2332. American Popular Film. An in-depth examination of specific aspects of the American
popular cinema, focusing upon questions of popular culture and ideology, of the historical
development of styles and genres, and of the impact of the Hollywood film industry. Specific
topics and films will vary from term to term.

2344. History of Animated Film. Provides a critical and historical overview of the development
of the animated film from its origins in the 19th century to the present.

2351. International Film History. Provides an overview of the development of the cinema as a
technology, as an art form, as an industry, and as a social institution beginning with the origins
of the medium and tracing its major movements and configurations up to the present.

2352. American Film History. An overview of U.S. film history from the silent period to the
present day. Emphasis on the genres, directors, cinematic techniques, and industrial factors
that advanced the art of Hollywood and independent filmmakers.

2353. American Television History. Focus on the history of American television with an
emphasis on the industrial and sociocultural aspects of the medium’s development. Issues of
race, gender, class, genre, sexuality, and national identity will be studied in the context of
significant television shows of the past and present.

2354. Basic Screenwriting. Teaches the basic skills required for both fiction and nonfiction
screenwriting, and includes such topics as research methods, script preparation, differences in
script formats, verbal-to-visual style, and the uses of music, effects, pacing, and rhythm.

2356. Writing the Fiction Script. Instructs the student in the development of short and feature-
length fictional screenplays. Prerequisite: CTV 2354.

2360. The Black Experience in Cinema-TV. Students will incorporate readings, screenings,
lectures, and discussion to examine how the motion picture and television industry presented
both unfeeling caricatures and accurate self-expressions of black culture from 1895 to the
present, how negative stereotypes and idealized challenges to those stereotypes were repre-
sented in film and TV, how black artists were included and excluded in the creation of modern
mass media, and how cultural representation in the media affects our perceptions of racial
issues.

2364. History of Cinema-TV Comedy. Survey of the development of comedy in film and
television, with an emphasis on a historical examination of comic films and TV shows and a
theoretical analysis of the phenomena of humor and laughter.

2384. War on Film. An intensive examination of the period of the Second World War. Con-
structed around the cinematic records provided by newsreels, training films, propaganda films,
and wartime documentaries.

3300. Film/TV Genres. Examines questions of genre pertinent to film and/or television by
focusing on various generic forms and their history. The specific genres under consideration
will vary from term to term.

3304. History of Documentary Film/TV. An overview of the development of the documentary
mode in cinema and television, offering a survey of the nonfiction film and video provided by
newsreels, training films, propaganda movies, wartime documentaries, and “reality” TV.

3306. Documentary Film-Video Production. Advanced level course in documentary film-
video production, including both conceptual and practical study. Through writing, shooting
and editing, individually or in groups, students will create nonfiction productions in 16mm
film and video formats. Prerequisite: CTV 2304.

3308. Non-Linear Editing. Focuses on the techniques of nonlinear editing and digital post-
production in the media world. Students learn the craft and art of editing by using professional
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through group critique. The film festival process will be navigated as students prepare press
kits for their projects and begin submitting their work to festivals. Students develop their
resume and business card and compile a demo reel of their work. Industry guest speakers and
field trips to local facilities expose students to the extensive career opportunities available
within the film business. Prequisite: CTV 3355

4353. Film-Television Theory (formerly CCCN 4353 Film Theory). Provides an overview of
major theoretical writings on the cinema and television (including the work of theorists such
as André Bazin, Sergei Eisenstein, Rudolf Arnheim, Laura Mulvey, and Christian Metz) and
demonstrates the application of various analytical approaches to specific films and TV pro-
grams. Prerequisites: CTV 2301, 2351.

5110, 5210, 5310, 5311. Directed Study. Independent study under the direction of a faculty
member. Prerequisites: Junior standing and permission of instructor.

5301-04. Topics in Cinema-Television. Focuses on a specific topic pertinent to film or televi-



310 Meadows School of the Arts





312 Meadows School of the Arts

In addition to major coursework in the division, Corporate Communications and
Public Affairs students must complete a liberal arts or fine arts minor, which excludes
journalism and advertising. Determination of the minor should be considered care-
fully and should enhance and broaden the student’s learning experience at SMU
beyond the major. In keeping with the recommendations of the American Communi-
cation Association, the Public Relations Society of America’s Task Force on Under-
graduate Education, and the standards of the Accrediting Council for Education in
Journalism and Mass Communications, students should select minors that emphasize
the liberal arts. No more than 36 percent of a student’s total hours of study (SMU and
transfer credit hours) may be in any combination of communications courses includ-
ing CCPA-designated coursework. CCPA students must work closely with their
academic adviser to ensure compliance with these standards. Students seeking to
double major or minor in another communications-related field may need to complete
more than the minimum 122 total hours required for graduation.

Majors may elect as part of their senior studies to pursue either a general CCPA
curriculum or a specialized course of study or “track” within the division. The
division currently offers three course tracks that emphasize specialized studies in
Corporate Communications, Nonprofit Management, or Public Affairs.

Students are encouraged to participate in service-learning opportunities and
make important career connections through supervised internships with Dallas-area
businesses.

To find more information about the Corporate Communications and Public Af-
fairs degree program, please visit www.meadows.smu.edu/ccpa.

Admission
In addition to those requirements of the University and of the Meadows School of

the Arts, undergraduate students planning to major or minor in Corporate Commu-
nications and Public Affairs must complete: ENGL 1301 and 1302 with a minimum
grade of C and an average GPA of 2.75, a math fundamentals course (STAT 1301 is
recommended), and nine hours of CCPA core coursework (CCPA 2300, CCPA
2327, and CCPA 2308). Students must earn a grade of C or better in each of these
six core courses before a major or minor may be declared. A minimum GPA of 2.75
is required in these 18 hours of core coursework before a student will be accepted
and classified a CCPA major or minor. A core course may be repeated no more than
once in order to meet requirements to declare CCPA as a major or minor.

Special Requirements
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CCPA Honors Program
Students may apply for admission to the CCPA Honors track after completion of

45 hours with a 3.50 overall GPA or better. To graduate with honors, students must
take six hours of honors-designated CCPA courses and CCPA 4375 (Honors Thesis
in Communication Theory). Students accepted to the CCPA Honors track must
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CCPA 3310 Crisis Management
CCPA 3321 International Communication
CCPA 3341 Intercultural Communication
CCPA 3345 Persuasion
CCPA 3350
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3352. Strategic Writing II. This experiential course combines intensive writing with practical
application as students find a client, create a media plan to reach the client’s goals, and then
produce a final media kit that includes writing such as backgrounders, news releases, feature
stories, fact sheets, newsletters, brochures, and biographies. Prerequisite: CCPA 2308.

3360. Management Communication. This course emphasizes the role that communication
plays in recruiting and selecting project team members, motivating employees, and under-
standing how to make a project team productive. Prerequisites: CCPA 2308.

3365. Organizational Communication. This course explores the role of communication in key
organizational processes in both corporate and nonprofit settings. Students will examine the
multiple approaches to organizing and their implications for human communication. Prereq-
uisite: CCPA 2308.

3375. Strategic Communication Research. This course teaches students how to conduct
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The Division of Dance has four dance studios, three of which are located in the
Owen Arts Center. Each studio is equipped with a sprung floor, vinyl covering,
sound system, grand piano, ballet barres, and mirrors. The Charles S. Sharp Per-
forming Arts Studio doubles as a performing space and is equipped with an adjust-
able black traveler, a control booth, state-of-the-art sound equipment, and a theatri-
cal lighting system. Adjacent to the Sharp Studio (B100) is Studio B120. The third
facility in the Owen Arts Center is Studio 1430, adjacent to the Margo Jones Theatre
and the stage of the Bob Hope Theatre. A fourth studio is located in McFarlin
Auditorium. Live accompaniment is provided for all studio classes.

Admission, Audition, and Financial Aid
Acceptance as a dance major or minor requires a performance audition. This is a

separate process from application to the University and is the principal factor in
determining an applicant’s eligibility to major or minor in dance. Campus and
national auditions occur throughout the year and serve to establish a candidate’s
level of competence, class placement, and merit scholarship recommendation.

Applicants who audition in Dallas are observed in a ballet class, in modern dance
sequences, and in a jazz dance combination. Faculty representatives from the
Division of Dance also conduct an annual audition tour to selected cities.

At auditions, select candidates are asked to perform a brief (90-second) impro-
vised or prepared solo dance. Students are expected to bring to the audition a brief
résumé with Social Security number, a wallet-sized photograph, applicable re-
corded music, and appropriate studio clothes and footwear. To confirm a campus
audition, call the Dance Office at 214-768-2718. For information regarding admis-
sion procedures for the University, a national audition, or financial aid, contact the
Associate Dean’s Office at 214-768-3217.

Undergraduate applicants are encouraged to seek early admission to the Univer-
sity. Important factors in the evaluation of an applicant are the quality of the
applicant’s high school academic program, the student’s record of performance,
class rank, and scores from the Scholastic Aptitude Test and/or American College
Test. Transfer applicants are evaluated by the Office of Admission.

Admission procedures for transfer students are the same as those for first-year
applicants, including the audition. With few exceptions, all new students begin work
in the fall term.

Performance
All dance majors have opportunities to perform and choreograph as an integral

part of their performance studies. The Dance Performance Series includes main
stage concerts in the Bob Hope Theatre, concerts in the Sharp Studio, and noontime
Brown Bag performances in the Owen Arts Center lobby. Other opportunities
include special events, outreach programs, and interdisciplinary projects within and
beyond the Meadows community. Dance majors are required to participate in Dance
Performance Series events as partial fulfillment of the degree program.

Program of Study
B.F.A. in Dance Performance

The Bachelor of Fine Arts degree in Dance Performance is accredited by the
National Association of Schools of Dance. Successful completion of this program
will enhance the student’s personal growth as well as technical development in
ballet, modern dance, and jazz dance. The degree requires 73 credit hours in dance,
of which a minimum of 38 are in studio training. The remaining 35 credit hours
provide students with the opportunity to develop scholarly and creative abilities in
dance and related areas of interest.

Students whose hours in the General Education Curriculum, the major require-
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Dance 319

ments, and the major’s supporting course requirements exceed a total of 122 will be
exempt from three hours of Perspectives and an additional three hours of either
Perspectives or Cultural Formations.

Credit Hours
General Education Curriculum (GEC)* 35
Required Electives 12
Division of Dance:

Performance Technique 32
A minimum combined total of 32 credit hours is required in
Ballet (12), Modern Dance (12), and Jazz Dance (8). These
courses are taken during the first two/three years of study.

Advanced Performance Technique 6
These hours must be at the 3000 or 4000 level of proficiency
in at least one major area of performance technique.

Ensemble Performance 0
A minimum of four terms of ensemble work is required for a
grade without credit. Enrollment will be processed by the
administration after casting is determined for each term.

Composition 8
Four terms of course work in dance composition are required
beginning in the sophomore year.

Theoretical and Applied Studies 19
Required course work consists of Dance Orientation, Dance
Production I and II, Introduction to Pilates, Music: The Art of
Listening (MUHI 1321), Musical Concepts, Dance Notation
I, Dance History I and II, and Kinesiology for Dance.

Dance Electives 8
These hours may be taken in Advanced Performance Tech-
nique, Theoretical and Applied Studies, or Directed Studies.
Electives taken within the Meadows School may also be used
to fulfill this requirement. However, no single course may
fulfill the Dance Electives requirement and the Meadows
cocurricular requirement simultaneously.

Meadows Elective/Corequirement 3
The Meadows School requires three term credit hours of
course work within the Meadows School but outside of the
Division of Dance. Dance Electives may not be used to fulfill
this requirement.

TOTAL 123
Regulations

The faculty expects dance majors to apply themselves scholastically and to
assume responsibilities conscientiously. Students are required to maintain a mini-
mum G.P.A. of 2.70 in dance courses to continue in the dance major. Grades lower
than C are not acceptable in any required dance course and will necessitate a repeat
enrollment. If requirements are not met, the student is placed on academic proba-
tion. To be eligible for scholarship, students are required to maintain a minimum
cumulative G.P.A. of 2.70 in dance courses and be enrolled in a minimum of six
credit hours in dance. Full participation in the program and in Division perfor-
mances is expected of every student who receives a merit scholarship award.
Performance studies and production activities take precedence over dance work
outside of the Division.
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320 Meadows School of the Arts

Evaluation
High standards of discipline and execution are essential for artistic growth,

progress, and success. Regular class attendance, attendance at auditions, classroom
and theatre etiquette, punctuality and attendance at student meetings are essential.
Students meet with individual faculty at midterm for a progress report and to
establish individual goals. At the close of each term, each student receives a perfor-
mance evaluation by the collective faculty. Various aspects of a student’s work are
examined, including technical progress, capacity for and commitment to class work,
personal growth and maturity, attitude, academic performance, production support,
program participation, performance artistry, and weight control. When standards
are not met, a student is advised that significant improvement must take place to
remain in the program. Poor critiques may result in immediate dismissal from the
dance major program, and/or loss of dance scholarship funding. All dance scholar-
ships are reviewed annually. Further details on standards and requirements for the
dance major are included in the Division of Dance Student Handbook.

Dance Performance Minor
The minor in dance is available to majors in all disciplines, and is designed for

students with previous dance training who wish to continue the pursuit of their
interests within the context of their liberal arts studies. Acceptance criteria for the
dance minor include audition and class placement prior to enrollment in studio
classes. Students also selectively engage in the study of the creative process/perfor-
mance, dance history/literature, and/or theory/analysis.

The minor requires a minimum of 18 credit hours in dance as outlined below.

Credit Hours
Select from the following: 3

DANC 2370 Movement as Social Text
Select from the following: 6

DANC 2373 Dance History I: Court and Ballet
DANC 2374 Dance History II: Modernism
DANC 1151 Dance Production I
MUHI 1321 Music: The Art of Listening
DANC 1242 Musical Concepts
DANC 2107 World Rhythms I
DANC 2160 Introduction to Pilates
DANC 2241 Dance Composition I
DANC 2361 Dance Notation I
DANC 2370 Movement As Social Text
DANC 2373 Dance History I: Court and Ballet
DANC 2374 Dance History II: Modernism
DANC 4260 Pilates
DANC 4363 Kinesiology for Dance
DANC 4366 Ballet Pedagogy

Select from the following: 9

DANC 1311-1314; 2311-2316; 3311-3318, and 4311-4316 Performance
Technique, Ballet

DANC 1321-1324; 2321-2324; 3321-3324; 4321-4324 Performance Technique,
Modern Dance

* Two credit hours of  Wellness to be earned by: (1) one semester of  Wellness Choices I
in the first year, and (2) the Wellness Choices II requirement fulfilled by dance majors with one
semester of Introduction to Pilates to be completed by the end of the Sophomore year.
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